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Introduction
For over 150 years, Sainsbury’s has been 
bringing innovation to its shelves, and 
this year is no different with an exciting 
new range of beers, wines and spirits 
to satisfy customers’ cravings. This 
summer, Sainsbury’s has launched 
more pink drinks than ever before, 
which is testament to the high demand 
for the pink drinks trend that
continues to blossom.

From a variety of new blush ciders, 
including the Taste the Difference 
English Blush Cider and the by 
Sainsbury’s Peach and Lime Low-Alcohol 
Cider, to the Île de Beauté rosé from the 
island of Corsica, each pink drink boasts 
distinctly different, yet consistently 
delicious, flavour profiles.

Sainsbury’s mission is to lead the way 
in bringing expertly crafted products 
to customers, and this year’s beer, wine 
and spirits options are sure to appeal to 
the nation’s appetite for innovative new 
tastes. Bursting with refreshing flavours, 
these summer-ready tipples are sure to 
satisfy tastebuds.  
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The Blush Bloom
For a number of years, pink 
alcoholic beverages have 
scored highly with drinkers who 
enjoy an Instagram-friendly 
tipple, with flavoursome pink 
gin and delicate rosé wine 
spearheading growth. Now, 
retailers are stocking more 
pink alcoholic drink options 
than ever as the nation 
embraces the ‘blush boom’, 
with pink fast becoming 
more mainstream across a 
number of drinks from cider 
to Prosecco. 

Pink gin and blush cider are 
equal favourites for men when 
it comes to pink tipples, with 
1 in 5 (18%) stating these are 
their preferred pink drinks, 
whereas rosé wine reigns 
supreme for 1 in 4 women (25%)*

Sainsbury’s 
research shows  
that 1 in 5 (20%) 
Brits opt for a  
pink drink when  
celebrating during 
the festive season.

Although often synonymous 
with summer-time drinking, 
perceptions of rosé as a seasonal 
wine are changing. Recent reports 
show that wine-lovers don’t just 
rosé all day, but in fact all year 
round, with sales of Provence rosé 
spiking around Christmas time*.

is the pink drink capital of the UK, 
with 57% of residents saying they 
would choose a pink drink over any 
other colour or type of drink.

Pink drinks map 
of the UK

Manchester
Rosé wine (30%)

Newcastle
Prosecco Rosé (24%)

Nottingham
Sparkling Rosé (17%)

Leeds
Pink vodka (16%)

Liverpool
Pink gin (36%)

Bristol
Blush cider  (22.5%)

White wine sales*
+12%

+26%

Red wine sales*
+15% NEW

Taste the Difference 
Coolwater Bay 
Sauvignon Blush 
75cl - £8.00

LAUNCHING SOON
Sainsbury SO Organic 
Fairtrade No Sulphur 
Added Rosé 2021 
75cl - £7.00

Rosé wine sales*

Based on the most popular pink drink 
choices for residents across UK cities*
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*Year-on-year

Sales of pink gin at Sainsbury’s have 
grown to over £40M during the past year, 
a staggering number considering it was 
barely on supermarket shelves less than 
four years ago.

of Gen Z say say that 
pink vodkas are their 
favourite style of vodka

Whilst millennials spearheaded the pink gin 
trend, Sainsbury’s research suggests that Gen Z 
(aged 18-24) are driving flavoured vodka forward, 
with 45% saying that it’s their spirit of choice*

56%

The colour pink itself has a broad spectrum of tones, 
however the pale and peachy hues of millennial pink 
have been high on the cultural agenda in recent years. 
In fact, crisp and dry rosé wines with a pale pink hue are 
growing over twice as much as sweeter versions with 
a deeper shade.

“The pale, millennial pink shade of a rosé wine 
is a draw for some customers when making 
purchasing decisions, as this tends to mean a 
dry, fresher taste profile. Whilst Provence has led 
the way for the premium pale rosés, we are seeing 
great value for money from other regions in France 
and the rest of the world, which are successfully 
emulating the pale salmon hue. Here at  
Sainsbury’s, premium rosé wines are growing by 
49% year-on-year, in comparison to premium 
white (20%) and red (10%) varieties.”

Samantha Glanfield, 
Premium Wine Buyer, Sainsbury’s

“Interestingly, more so than any other wine 
category, customers aren’t as concerned with 
grape variety when it comes to rosé. Generally, 
consumers rely more on the bottle shape and 
colour of the liquid to inform their choice.”

Aleesha Hansel, 
Wine Expert

Dry rosé 
wine 

Sweeter varieties 
of rosé wine 

Sainsbury’s data Year-on-year, June 20/21
External references Summertime is a key month for the rosé varietal  
but Christmas is also a popular time for Provence purchasing.
SOURCE Nielsen, September 2019 

The storming growth of pink gin has inspired a new 
generation of infused spirits to come to the forefront, 
with flavoured vodka currently seeing the fastest 
growth across all spirits. Flavoured varieties account 
for 28% of overall vodka sales growth at Sainsbury’s, 
with tantalising raspberry flavoured vodkas seeing 
particularly impressive growth. 

year-on-year in comparison 
to 16% growth for the vodka 
category as a whole

Flavoured vodka 
sales are growing by
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“During lockdown, I’ve noticed an increase in 
people bringing saturated, vibrant colours into 
their everyday life, which is likely to be giving 
them the emotional stimulation they are 
missing from not being able to go out. One of 
the easiest ways to create a party atmosphere 
is through bright, fun, joyful colours, and 
there is definitely an eagerness to 
immerse ourselves in the next 
feel-good experience. So, there 
could be potential for those who 
want more energy from their 
pink to move on from the soft, 
millennial pink to a much 
brighter hue in the near future.” 
Karen Haller, 
Behavioural Colour  
& Design Psychology Expert

“The new Pimm’s Sundowner is the pop of 
colour that we all need this summer when 
enjoying a cocktail with friends. Aperitifs 
are typically a bright orange hue, 
however the Sundowner takes on a 
striking coral red and is flavoured 
with raspberry and redcurrants.” 

Rachel Kinton, 
Spirits Buyer, Sainsbury’s

Sainsbury’s research found that pink drinks are most 
commonly associated with joyous occasions, including 
BBQs (30%) holidays (29%), and birthdays (26%), with 
almost half (49%) of millennials aged 25-34 even saying 
that sipping on pink drinks puts them in a better mood.

Why pink?
With sales data clearly highlighting that the 
nation has been tickled pink when it comes to 
drinks choices, the question that remains is; 
why pink? 

“Pink has seen a major cultural shift from a time 
when a lot of women rejected the colour for 
being perceived as too ‘girly’ or ‘immature’. 
Although nowadays more women are 
recognising the positive characteristics of pink, 
including nurture and compassion, there still 
remains these cultural stereotypes linked with 
the colour. The millennial attitude with its more 
open mindset, however, has embraced pink with 
all the vigour of an excited puppy. Wearing 
pink, Instagramming pink, living, drinking and 
breathing pink has become nothing short of a 
phenomenon, driven by fearless self-expression 
typically associated with this generation.” 

Karen Haller, 
Behavioural Colour & 
Design Psychology Expert

“I’m a firm believer that if cuddles were a colour, 
they would be pink. It’s the warm, soft embrace; 
it’s the colour of nurturing self-care.”

Karen Haller, 
Behavioural Colour  
& Design Psychology Expert

Top 5 emotions 
associated with pink
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Rosé fizz is 
top of the pops
Pink bubbly on the whole is seeing soaring 
growth at Sainsbury’s, as customers toast 
to being reunited with loved ones after a 
year of lockdown. 

Since its launch in November, the Taste the 
Difference Prosecco Rosé has become the biggest 
volume sparkling rosé wine despite only being 
on sale for just over 6 months, demonstrating the 
immense power of pink.

“It’s been brilliant to see how 
much our customers have been 
enjoying the fresh, elegant 
summer berry notes of our new* 
Taste the Difference Prosecco 
Rosé. We are selling 50% more 
than we had originally forecasted, 
and we’re predicting that, in total, 
just over 1 million bottles will 
fly off the shelves within the 
first year of launch.”

Rosemary Williams, 
Champagne and Sparkling 
Wine Buyer, Sainsbury’s 

180%
Prosecco Rosé searches up*

50%
Pink Prosecco searches up*

*Year-on-year

 bottles in the first year.

Taste the Difference Prosecco Rosé 
predicted to sell over

NEW
Taste the Difference 
Prosecco DOC Rosé 
Millesimato Brut 2020
75cl - £10.00

NEW
Taste the Difference 
Prosecco Rosé 
20cl - £2.75

said they would choose a pink 
fizz over a white one when 
celebrating as they view it as 
something extra special.

Sainsbury’s data Year-on-year, June 20/21
Research was conducted by Censuswide on behalf of Sainsbury’s 
with 1,000 general consumers aged 18+, June 2021
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Whilst Prosecco Rosé has boosted sparkling rosé figures, this is not the 
only area driving growth. Sainsbury’s has seen incredible 188% growth 
year-on-year in Rosé Champagne, suggesting that the nation is officially 
in celebration mode as restrictions ease.

Rosé  Champagne 
 sales*

Sparkling rosé 
sales*

Sparkling white 
wine sales*

+188% +38% +5%

“For many of us, lockdown didn’t 
put us in the brightest and most 
hopeful place psychologically, 
so it makes sense that we’ll be 
re-emerging ready to celebrate. 
There’s definitely potential for the 
jubilance of the roaring 20s to be 
reimagined in 2021 and we’ll see 
classic celebratory drinks flow - 
but with a pink twist. Pink 
Prosecco has gained popularity 
and rejuvenated the category at 
the perfect time - the flavour 
profile is impressive, and when it 
comes to celebrating, pink bubbly 
is the ultimate happy drink.” 

Aleesha Hansel, 
Wine Expert

NEW
La Terrasse 
Sparkling Rosé NV
75cl - £14.00

NEW 
Taste the Difference 

Morador Malbec Brut 
Sparkling Wine 

75cl - £10.00

All Sainsbury’s sales data is year-on-year, June 20/21
* Research was conducted by Censuswide on behalf of 

Sainsbury’s with 1,000 general consumers aged 18+, June 2021
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Pink Pints Research  shows that 420,000 
fewer households were buying 
into the cider category at the 
end of 2019, however last year 
cider began to climb as one 
of the many tipples of choice 
throughout the pandemic.

+49% +233%
Rosé cider has grown by 

Strongbow Rosé (bestseller) 
year-on-year

NEW
Taste the 
Difference English 
Blush Cider 
500ml - £2.00

Taste the 
Difference Lemon 
& Raspberry Cider 
500ml - £2.00

NEW
By Sainsbury’s
Peach and Lime 
Low-Alcohol Cider
500ml - £1.30

year on year at Sainsbury’s, 
compared to the cider category 

as a whole +7%

bottles and cans of rosé cider sold 
at Sainsbury’s in the past year

“We are definitely seeing a growing appetite for blush 
cider with our customers - while the trend itself is still 
fairly new, it’s one that has real potential to take off. 
The existing apple flavours found in cider are extremely 
well complemented by other fruity tones, making it 
a very refreshing beverage.  We’ve just launched two 
new ciders in this category, an English Blush Cider 
and a Lemon and Raspberry Cider, both of which have 
very distinctive and full-bodied flavours.”

Louise Lynch, 
Product Development Manager, 
Beers, Wines and Spirits, Sainsbury’s

1. Bristol
2. South Gloucestershire
3. Cornwall
4. Wiltshire
5. North Somerset

The most popular 
locations for pink 
cider in the UK are:*

The almost overnight emergence of blush ciders has since seen the category 
grow significantly over the last twelve months as the trend for flavoursome 
versions gathers pace. 

*Based on Sainsbury’s sales data
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making up 15% of total craft beer 
sales at Sainsbury’s*

Sainsbury’s sales data  *year-on-year, June 20/21
Source Kantar, 2019, The Grocer 

However, it’s not just cider that has seen a blush 
glow-up - the fastest growing product in the sour 
beer category at Sainsbury’s is one of the pink 
variety, seeing a 237% increase in sales and 
contributing to 12% of all sour beer sales.

Over 1 in 5 men (21%) said they’re 
more likely to try a pink beer now 
than they were a year ago, in 
comparison to 34% of women*

Flavoured IPAs

+139%
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Over the past five years, sales growth in French 
wines at Sainsbury’s has increased by 91% 
on average, with Italian varieties seeing 51% 
growth. Premium French rosé varieties in 
particular have seen a massive boost of 103% 
in the same time period, as customers trade up 
for a taste of something even more refined.

Whilst Provence has become the rosé equivalent to 
what Champagne is for sparkling, seeing 63% growth 
at Sainsbury’s last year, nearby regions in France and 
Italy are starting to see a surge in consumer interest. 
Corsica has been tipped by experts as a region to 
watch, producing fine, delicate rosé at an affordable 
price point. The stunning Mediterranean island, 
nestled southeast of the French mainland and west 
of the Italian Peninsula, produces wines that take 
both French and Italian influences, yet are distinctly 
unique in their flavour profile. 

Regions on the 
rise - a trip to 
Corsica

“In recent years, French rosé has been all about Provence. 
People have gone on holiday, enjoyed those very 
distinct pale pink wines, which customers equate  
to dry and premium quality, and aimed to emulate 
it at home. Corsica has the allure of being part of 
France, but with a distinctive Italian influence. With 
both countries renowned for producing some of the 
best wines in the world, customers are from the get-go 
expecting quality wines. Because of this, Corsica has 
an already built in ‘soft brand’ starting point for its wine 
sales. Corsican wine offers customers what they want 
at a lower price point, as often wines from this region 
are affordable and yet of exceptional quality.”

Aleesha Hansel, 
Wine Expert

“Corsican rosé is currently very on trend in France as 
an alternative to Provence, which we believe could 
translate to the UK market with the launch of our new 
Taste the Difference Île de Beauté. Meaning ‘beautiful 
island’, the wine is produced from vines planted on the 
Eastern coast of the island of Corsica. The vineyards 
of this region benefit from the close proximity to the 
Mediterranean Sea, where the cool nights give the wine 
a delicate freshness of summer fruit flavours and notes 
of salinity.”

Richard Maltby, 
Winemaker, Sainsbury’s

1. Provence
2. Bordeaux
3. Fronton

Region to  
Watch
Corsica

Top regions where 
Sainsbury’s rosé is
sourced from

Taste the Difference  
le de Beauté 2020 
75cl - £8.50

Taste the Difference 
Fronton Negrette 
Rosé 
75cl - £7.00

Sainsbury’s sales data  year-on-year, June 20/21
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Meet the Experts 

Louise Lynch, 
Product Development 
Manager, Beers, Wines 
and Spirits, Sainsbury’s

Louise has worked for Sainsbury’s for a 
number of years across a range of beer, 
wine and spirits categories. During her 
time at Sainsbury’s, Louise has won a 
number of awards and scholarships for 
her achievements, including the Lustau 
Trophy, a Worshipful Company of 
Distillers Scholarship and the Derouet 
Jameson Award, with the help of high 
grades from her WSET exams and 
Diploma. Louise has a passion for 
developing great quality liquids 
through working closely with leading 
producers and suppliers and creating 
strategies grounded in customer 
missions and needs.

Richard Maltby, 
Technical Manager and
Winemaker,  
Sainsbury’s

Richard previously worked in the food 
industry for 15 years, where he cultivated 
a passion for wines. This passion then 
became a career when Richard joined 
Sainsbury’s in 2011 as technical manager 
for beers, wine and spirits, and after 
quickly completing the WSFT diploma 
Richard then took on a winemaking role. 
Richard is responsible for blending
Sainsbury’s own brand wines from 
France, South Africa, South America, 
North America, Germany, and Eastern 
Europe. He also judges for the Decanter 
World Wine Awards.

Georgie Haughton, 
Premium Wine Buyer, 
Sainsbury’s

Georgie is the Premium Wine Buyer at 
Sainsbury’s where she’s spent the last 5 
years and was recently awarded Wine  
Buyer of the Year at the London 
Wine Fair awards. Prior to working at 
Sainsbury’s she spent 7 years working 
for wine supplier Bibendum PLB where 
she gained Diploma in Wines in Spirits. 

Rosemary Williams, 
Sparkling Wine & Champagne 
Buyer, Sainsbury’s

Having always been a sparkling wine 
enthusiast, Rosemary has the ideal job, 
buying in Sainsbury’s Champagne and 
Sparkling Wine offering. With six years’  
experience within the business under 
her belt, she enjoys working closely with  
suppliers, building up relationships that 
help to deliver the strongest offering for  
customers. Although passionate about  
all sparkling wines, Champagne has  
always been her go-to.

Rachel Kinton,  
Spirits Buyer,  
Sainsbury’s

Rachel Kinton is a buyer in the Beers, 
Wines and Spirits category, specifically 
looking after Cocktails and Liqueurs, 
Ready to Drink and Fortified Wine. 
She is passionate about travelling and 
exploring the drinks scene around the 
world, providing inspiration when it 
comes to new, innovative drinks to range 
at Sainsbury’s. Her go-to cocktail is a 
Negroni Sbagliato

Our Expert Colleagues

Our External Experts
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Karen Haller,
Behavioural Colour 
& Design Psychology Expert

Karen Haller FRSA is the leading 
international authority in the field of 
Applied Colour & Design Psychology. 
Karen specialises in Behavioural & 
Human Centred Design and how our 
relationship with colour, design and 
nature affects and influences us, as 
well as how businesses and designers 
can use it to influence positive 
behaviour and wellbeing.

Aleesha Hansel,
Wine Expert

Aleesha is a wine writer, wine judge 
and amateur anthropologist. Using her 
journalistic and visual storytelling skills, 
Aleesha has become a successful wine 
communicator. Her articles can be found 
in a number of publications, and she 
is also the wine columnist for Red 
Magazine. On top of this, Aleesha is a 
keen advocate for representation and 
diversity matters and uses her platform 
to discuss these issues.



For more information, please contact the
Sainsbury’s Press Office on 020 3588 9700, 
or email sainsburysfood@hopeandglorypr.com


